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Real Gross Domestic Product

(Chained 2005 Dollars)



Source: Bureau of Economic Analysis
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Percentage Growth in Real GDP and 

Contributions to Real GDP of 

Goods and Services
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Source: Federal Reserve Board

Manufacturing Production

60

65

70

75

80

85

90

95

100

105

2005 2006 2007 2008 2009 2010 2011

Industrial Production Capacity Utilization

Industrial Production/

Capacity Utilization %

4



0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

2001 2002 2003 2004 2005 2006 2007 2008 2009

Global Manufacturing Output
U.S. Still Dominates Manufacturing Worldwide, with China Close Behind 
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Employment Situation



Source: Bureau of Labor Statistics
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Manufacturing Sectors with the Largest 

Percentage Employment Growth
(December 2009 to August 2011)
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Growth in Output per Hour for 

Manufacturing & Nonfarm Businesses
(1987=100)
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Housing Market Situation

Housing Starts, Permits (in 

thousands of units)

NAHB Housing 

Market Index
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� Over 500 respondents across the United States

� C-level executives

� Business activities

� International presence
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Key Results- Fall 2011:

Demographics



Key Results Fall 2011: 

Current Business Conditions
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Thriving & Growing:

14

1st

Place

Automotive Gets the Gold!
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Key Results- Fall 2011: 

Thriving Businesses- Top 3 Leading Sectors



Thriving &Growing
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� The Energy and Cleantech 

segment experienced a steep 

drop in thriving and growing 

companies  from the spring to 

the fall to nearly 45 percent, 

down from more than 60 percent 

 the biggest decline from 

spring to fall of all the segments.

Key Results Fall 2011:

Thriving & Growing by Industry Segment
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Sectors with Increased Health Since the 

Summer

Increased health 

since Summer
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Quarterly Benchmarks
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Quarterly Benchmarks
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Quarterly Benchmarks



The Plague of the Skills Gap Lives On
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Key Results-Fall 2011: 

Executives Rate Pessimism



Perceptions of High Risk-

Percent Perceiving “Major Risk”
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� Government gridlock and the global economy are up dramatically over the 

summer figures, in line with breaking news over the past few months, representing 

a 50 percent increase in those perceiving high risks to growth. 



The Viewpoint of a CFO
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Exports and Export Markets
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Exports and Export Markets
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Exports and Export Markets
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� Industry sectors in 

the upper-tier produce 

highly engineered 

products, thus 

enabling them to 

distinguish themselves 

in foreign markets 

from locally produced 

products.



Exports and Export Markets
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Market
Currently

Export

Will Export in Coming 18 

Months

Canada 82% 1%

Mexico 54% 3%

Western Europe (Other than Germany, 

Netherlands or U.K.)
38% 6%

United Kingdom 38% 3%

China 37% 3%

Brazil 29% 9%

Australia & New Zealand 34% 4%

South America (Other than Brazil) 31% 6%

Central America 30% 5%

Germany 32% 2%

Middle East 29% 4%

Eastern Europe 28% 4%

Japan 28% 1%

Southeast Asia (includes Taiwan) 25% 3%

India 21% 6%

Singapore 22% 1%

South Korea 20% 2%

Netherlands 19% 2%

Russia 13% 4%

Central Asia 13% 1%

North Africa 7% 2%

Sub-Sahara Africa 5% 3%



Brazil-

The New Exporting Hot Spot
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Challenges for Exporters



Perceived Barriers to Export 

Trade for Non-Exporters
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Thriving and 

growing 

Holding our 

own 

Long-term market growth 54% 37%

Served specific customer demand/key customer asked 52% 57%

Strategic decision 40% 30%

Opportunistic reasons (can include networking 

introduction)
15% 17%

Began a joint venture 7% 0%

Top  Strategic Priorities for Exporting



Tax Strategies & Issues 

Affecting Exports
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� Publically traded companies and companies with revenues over $500M are more 

likely to report that lowering effective foreign tax rates is having an impact on their 

current export business 



How to Build an Export Strategy
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Direct Presence in  a Foreign

Market 
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Percent of Production by 

Annual Revenue
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Off-shore Production-

By Large Companies
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Investigating Foreign Market

Expansion 
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Emerging Markets: Which are 

important today and tomorrow
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� Brazil is rising 

quickly as an 

export market 

and South 

America in 

general is high on 

the list for U.S. 

companies.  

� The signing of 

the Free Trade 

Agreements with 

Colombia, 

Panama and 

South Korea will 

undoubtedly 

attract interest in 

those countries as 

well.

� For U.S. companies 

today, there is interest in 

China as a market in 

which to sell products 

rather than to offshore 

production there to take 

advantage of lower costs.

�The opposite is true of 

Mexico, still an important 

market, but principally 

for production, yet, like 

China, manufacturers go 

to the rest of Latin 

America to export 

products. 



Offshore Supply Chain

Procurement
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� 43 percent say that foreign sourcing for their supply chain will increase in the 

coming 18 months .Nearly 60 percent say they are not going to increase foreign 

sourcing in next12-18 months.



Consumer Confidence
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� Access to a customized, real-time dashboard where you can 

review and compare your responses in multiple ways against the 

aggregated answers of your industry peers across the country.

� Continuous tracking of key quarterly benchmarks that accrue 

with each survey you take and a multifaceted display of data 

focusing on quarterly strategic management issues of topical 

importance to your business. 

� Periodical reports featuring in-depth analysis of the quarterly 

aggregated findings.
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McGladrey Monitor



44

Click here to access the 

personalized dashboard

Internal Dashboard

Participants Receive Access to Real-time 

Benchmarks



Experience the power of being understood.SM

www.mcgladrey.com

http//mfgblog.mcgladrey.com

Continue the conversation4
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McGladrey Monitor



Contact Me
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Karen L. Kurek
National Manufacturing Practice Leader

McGladrey

karen.kurek@mcgladrey.com


